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LETTER FROM THE EDITOR
When I first joined the Southeast Ohio team as a 
writer in spring of 2018, I had 
no idea that nine months later I 
would return to lead the develop-
ment of this beautiful magazine. 
To be in tune with heritage and 
history as closely as this region 
is can be something special, and 
that soon came to light as I trav-
eled around uncovering stories 
that spring.  
Things are no different in this 
issue. The people of Southeast 
Ohio continue to live as energet-
ic members of their communities 
by creating unique spaces to en-
tertain and teach, by capitalizing 
on their passions, and by simple 
gestures of good will. 
These virtues are exemplified 
in our feature well with trol-
ley tours through history (page 
26), therapeutic horse riding 
(page 32), building healthy 
youth sport teams (page 36) and 
blending the loves of biking and 
Christ (page 40). 
This issue also holds the stories 
of those who are doing all in their 
power to strengthen the world we 
share. Eli Smith travels around 
the nation to bring awareness 
to military PTSD (page 46). 
A trio of grandmothers spend 
their time making quilts for the 
sick (page 18). And the mayor of 
Piketon fights to protect the peo-
ple of Pike from the dangers of 
nuclear waste (page 24). 
People often live their lives do-
ing remarkable things that some-
times even they are unaware of. 
I love this magazine because it 
gets to share their stories. And 
I love this region because the 
people who live in it don’t do the 
things they do for themselves or 
for stories. They do it for their 
neighbors. They leave the story-
telling to us.
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Portraits
of Pickaway
The murals in Pickaway County tell the 
stories of the county’s centuries-old 
history. The community’s support of local 
art promotes both pride and tourism.
BY PURVA INDULKAR | PHOTOS BY YING XIAO
PHOTO: The Pumpkin Show mural in Circleville 
reflects what Pickaway County looked like in 1903.
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P ickaway County is well-known as the place where people can spot pumpkins weighing 1600 
pounds. But there is another gem 
hidden in the county that makes it 
a must-visit for history buffs and 
art fanatics. Tucked away in its 
parking lots and brick walls are 
murals depicting the 209-year-
old history of Pickaway. Circlev-
ille, a small town that  looks like 
it was plucked right out of a Dis-
ney fairy tale, is home to two of 
those murals. 
Past the identical colorful homes 
and eye-catching vintage cars and 
antique furniture shops is the Cir-
cleville branch of Chase Bank. 
In its parking lot, just across the 
entrance, is the 100th Circleville 
Pumpkin Show mural. It covers the 
entire wall of a two-story building. 
The optical illusion in the mural 
gives the impression that one is 
standing in the picture–a snapshot 
of Pickaway from 1903. In it, the 
streets of Circleville are lined with 
horse carts filled to the brim with 
pumpkins, which is exactly what 
the town looks like during its an-
nual pumpkin show every October. 
The mural has the colorful brick 
buildings that line the streets to-
day. A few people in the mural are 
milling about, their size just the 
same as the real people walking by 
the murals. 
John Pennel, better known as J. P. 
Pennel, is staring at the mural—his 
eyes widening as he explains every 
detail. He’s wearing a grey newsboy 
cap, just like the boys painted in the 
corner of the mural. 
Pennel has been a resident of Cir-
cleville for 14 years and for the last 
decade was the president of Artsa-
Round, a local non-profit organiza-
tion that supports all kinds of art in 
Pickaway County. It played a lead-
ing role in commissioning murals 
around the county to preserve the 
town’s history. This one was made 
There are so many 
hidden messages 
in this mural, 
about different 
aspects of Ashville 
and the people."
Michael Dray
Paper City Coffee
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in 2006 to honor the pumpkin show. 
The town welcomes 600,000 peo-
ple during the festival, and it made 
sense to immortalize a historical 
event that is instrumental to the 
town’s story. Pennel thinks that it’s 
a nice heritage to the town and the 
families. “It’s like looking through 
the past,” he says. 
On the side of a nearby building 
is a mural honoring the commem-
orative bicentennial anniversary of 
Pickaway County. The year 1810, 
when both Pickaway and Circleville 
were founded, is painted into the 
pillars of a gate. 
In the mural, two Native Amer-
icans guard the gate as families 
walk next to the octagonal court-
house. With a canal boat on the left 
and a trolley to Columbus on the 
right, the art also alludes to Picka-
way’s history as a hub of transpor-
tation and trade. Both murals were 
painted by renowned muralist Eric 
Henn, a resident of Circleville.  
About nine miles away is Ashville, 
home to Ohio’s Small Town Muse-
um that features the Ashville 4th of 
July parade mural. 
“There are so many hidden mes-
sages in this mural, about different 
aspects of Ashville and the people,” 
says Pennel. In the mural, a band 
wearing blue and white marches 
down the street.
The residents of Pickaway have 
played a key role in creating these 
murals by either donating funds or 
offering their property. They have 
also contributed in other ways to 
support local artists and to create a 
space that fosters talent. 
“People don’t just want to sleep in 
their community, they want to live 
in their community,” says Pennel.
Local artist Jamie Mosley agrees 
and says that it is about more than 
just preserving the town’s heritage. 
“The town’s young people have in-
credible talent,” she says. “We like 
to provide them with platforms; we 
love to expose the talent we haven’t 
found,” she says. 
Maybe that’s why the residents of 
Pickaway have created a space for 
art in their hometown and found a 
way to feature a piece of history in 
places where people might least ex-
pect to find it. 
OPPOSITE PAGE: J. P. Pennel poses with a picture of the Bicentennial mural.
ABOVE: Ashville 4th of July mural is painted on the side of Ohio’s Small Town museum. 
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Locavore Delight
BY PURVA INDULKAR | PHOTOS PROVIDED AND BY YING XIAO 
D eep in the heart of Mor-gan County is the quiet town of Chesterhill. The road leading to it 
is windy and unpredictable, with 
rundown RVs and Amish buggies 
for company. 
But hiding among the tiny, 
one-story houses along state Route 
555 is a small, blue building. It was 
a restaurant a long time ago, but it 
kept closing.
“I used to bring my mother and 
father here to visit their friends,” 
says Kathy Strode, a Chesterhill 
resident. “They really enjoyed 
coming here.”  
Today, this building is the home 
of Triple Nickel Diner, a farm-to-
table restaurant that is owned and 
managed by Strode. She started off 
as an organic gardener, and a lot 
of the produce used in the dishes 
served at Triple Nickel Diner is 
grown in a garden right behind the 
building. She oversees the kitchen, 
while her daughter, Rosie Berardi, 
takes care of the dining room.  
“It’s terrible,” Berardi says jok-
ingly about working with her 
Triple Nickel Diner in Chesterhill keeps its meals real.
Owner Kathy Strode poses in the dining room of the restaurant.
mother. “It’s great. We both have 
the same vision.”   
The dining area is large and 
bathed in sunlight, with mis-
matched chairs and rustic flower 
vases scattered around the room. 
The wooden furniture and dim, 
yellow overhead lights create the 
atmosphere of being in a friend’s 
house. The feeling is only deep-
ened with Strode’s simple, home-
cooked dishes and warm smile. 
Right next to the front door is a 
picture of Strode’s father.  
“It was his idea to open the din-
BE
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er,” she says. Her father, Howard 
Strode, was known as a prolific 
gardener in Morgan County, and 
he had a huge influence on her gar-
dening. Kenneth Peters, the presi-
dent of Chesterhill Village Council 
says, “Kathy always joked, 'If we 
ever sell Howard’s farm, I am tak-
ing all the dirt with me.' Well the 
farm was never sold, and Kathy 
still grows unbelievable produce 
there. But she also brought a lot 
of that rich soil to the back of the 
restaurant. A diner surrounded by 
a vegetable and herb garden. How 
lucky can the village be?” 
“It wasn’t a bad idea because I 
knew so many local farmers and 
gardeners. I could get produce and 
meat from them,” Strode says. A 
door from the restaurant’s kitchen 
leads to a dark pantry stocked from 
floor to ceiling with sauces, spices, 
meats and dairy—all of which were 
made by Ohio businesses.  
“I wanted to offer the community 
some of their local foods instead of 
having it trucked in,” Strode says.  
 Today, Strode plucked some ripe 
red tomatoes and peppers bigger 
than her hand for the day’s dishes. 
There are some purple tomatoes 
too, but they aren’t quite ready yet. 
Many of Strode’s vegetables also 
come from the Chesterhill Produce 
Auction, a weekly event that helps 
support nearby farmers, including 
the Amish community. 
“The food here is all local, the 
produce is from a 3-mile radius 
and the meat comes from just 5 
miles away,” Strode says. Her In-
dian Legend Burger is made with 
meat from local bisons. Even the 
buns are homemade.  
Though it’s a sleepy Friday af-
ternoon, the diner is bustling with 
activity. Berardi is so busy cook-
ing up orders she can’t talk. When 
the diner is open it is packed with 
people from the community milling 
about and munching on Strode’s 
pancakes and eggs. But perhaps the 
diner’s biggest achievement is the 
jobs it provides to the community.  
“I think the community appreci-
ates that, not just the people who 
work here, but also the people we 
buy our produce from,” Strode says. 
Along with the community, many 
from outside Ohio visit. Strode 
often encounters packs of bikers 
when they go on long rides along 
state Route 555. But regardless of 
the success, the diner still feels like 
a small, family-run business. It has 
a Facebook page, an Instagram ac-
count and a website, but not much 
else in terms of promotion.  
“The Triple Nickel Diner is not 
just a diner,” Peters says. “The vi-
sion of Kathy Strode encompasses 
her passion for people and fami-
ly atmosphere.” Maybe that was 
Strode’s goal all along—to create 
a space like the one her parents 
once loved. She just accidently 
ended up creating a successful 
business, too. 
Steak stir-fry with fresh vegetables. Empanadas made with local beef and garden cabbage.
Triple Nickel Diner 
Phone: (740) 554-3299  
Address: 1060 Chesterhill 
High St., Chesterhill, Ohio
Hours: Thursday to 
Saturday (8 a.m. to 8 p.m.), 
Sunday (8 a.m. to 3 p.m.)
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Teas, treats 
and tasty eats
J ackson County’s namesake county seat is host to a marvelous array of shops and restaurants, some of 
which are the sweetest eats around. 
Here are two of our favorites.
 
MICHAEL’S ICE CREAM 
When life gives you lemons, you 
make lemonade. Or, in the case of 
Michael’s Ice Cream when life gives 
you peanuts, you make Bubbles. 
Michael’s Ice Cream had its start 
in the early 1900s when its original 
owner, Joseph Michael, ordered a 
popcorn machine to add a salty 
snack to the menu of sweet treats. 
But instead of a popcorn machine, 
he received a peanut roaster. 
To this day, Michael’s is known 
for roasting peanuts in-house 
to top off its signature dish: 
The Bubble, a balance of sweet 
and salty that has managed to 
accomplish Michael’s initial goal 
after all. 
The Bubble is a sundae glass filled 
with the store’s ice cream, topped 
with house chocolate sauce—a 
recipe that has been passed 
down for four generations—
marshmallow cream, and, of 
course, house-roasted peanuts. 
“The word ‘bubble’ comes from 
when you stick your spoon down 
into the chocolate sauce; it will 
bubble up to the top,” says fourth-
generation owner, Meeka Mohler. 
Throughout the decades, the 
owners have introduced soups, 
sandwiches, salads and fries all 
while staying true to the Michael’s 
Ice Cream name. Its old-fashioned 
sodas remain a staple, and its ice 
cream dishes take up half its menu. 
Mohler says families around the 
Jackson area have shared their 
love of the shop’s ice cream for 
generations. “Our customers have 
stuck with us throughout the years, 
and that’s what’s made us what we 
are,” Mohler says.
Michael’s Ice Cream’s continued 
success will not stop with Mohler. 
When the time comes, she hopes 
to pass the store and its recipes 
down to one of her two daughters. 
Although they are only in middle 
school now, Mohler says they are 
both eager to take over the shop 
and even argue over who will 
become the store owner in the 
future, ensuring Michael’s and its 
beloved Bubble will be around for 
generations to come. 
 
THE TEA CADDY 
It seems hard to imagine that 
The Tea Caddy, with its lavish 
decorations and three floors of 
inventory, started with only a few 
boxes of tea.  
But it’s true, says owner Charlie 
Moore, whose late wife Lori Moore 
founded the store 15 years ago. 
“Everybody told you, you couldn’t 
sell tea in Jackson,” says Moore. 
But after Lori began selling tea 
out of her car, her tea collection 
and customer base increased, and 
so did the need for space.  
Today, The Tea Caddy offers 70 
kinds of loose-leaf tea bought from 
private tea sellers, most notably 
Harney and Sons. Among the most 
popular are earl grey, cinnamon 
spice and cherry rose. 
In addition, The Tea Caddy hosts 
about six tea parties a month, 
typically serving 15 to 20 people. 
The setting couldn’t feel more 
befitting, with its deep purple 
tablecloths that drape over tables 
set with white and olive-green fabric 
napkins, metallic centerpieces, 
ornate teapots and china. 
Decadent caramels, chocolates, 
and candies rest on silver trays, 
filling the showcase at the front of 
the shop. 
In addition to the teas, coffee and 
sweets, the store’s menu includes 
items such as a club sandwich and 
tomato basil and chicken tortilla 
soups. 
For those who want the perfect 
memorabilia of a tea party well 
spent, the store sells bags of loose 
tea and teapots, plus locally made 
soaps, bath bombs, lotions, pottery 
and jewelry.
Jackson’s Michael’s Ice Cream and The Tea Caddy 
cater to tastes galore
BY LEXIE WHITE | PHOTOS PROVIDED AND BY SAM WYRICK
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TOP: Kay Cooper, The Tea Caddy employee, welcomes guests with a warm smile.
ABOVE LEFT: It's always truffle time at The Tea Caddy. 
ABOVE RIGHT: The Tea Caddy’s Peppermint Herbal blend is one of many on display.
LEFT: The Peppermint Bubble in all its gooey glory.
The Tea Caddy 
Phone: (740) 288-4832  
Address: 275 Main St, 
Jackson, OH 45640
Hours: Tuesday-Saturday 
11 a.m. to 6 p.m., closed 
Sunday and Monday
Michael’s Ice Cream
Phone: (740) 288-7577  
Address: 223 Main St, 
Jackson, OH 45640
Hours: Tuesday- Saturday 
11 a.m. to 9 p.m., Sunday 
12 to 9 p.m., closed 
Monday  
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H ank Cleland would de-scribe himself as cheap. He loves beer, though, and good beer began hit-
ting his pocket a little harder than 
he’d like. 
 So, he began homebrewing. Af-
ter doing that for a few years, and 
producing some good beers along 
the way, he and a few others decid-
ed to open Maple Lawn Brewery, 
in Pomeroy, with Cleland as the 
brewmaster.  
The brews in Maple Lawn, even 
though they are made by hand in 
the basement, are inexpensive, 
running $4 for a pint for most of 
the beers.  
 “I’m a little bit of a tight-ass,” 
Cleland says. “I got tired of paying 
way too much money for not very 
good beer.” 
 Walk into Maple Lawn, and 
you’ll find a cozy place to grab a 
handcrafted brew that won’t drain 
the bank account. You’ll also see 
the multitude of rooster-themed 
things, like the brewery’s logo, 
and the rooster statue standing 
about 5-feet tall that sits outside 
the door.  
 Most of the bar furniture comes 
from refurbished wood coming 
from the Maple Lawn Poultry 
Farms. That’s where the rooster 
theme comes from. The bar and 
the high tops on the other side of 
the taproom were taken from the 
remnants of the turkey pen at the 
farm on Hemlock Grove Road. 
Other parts of the bar’s architec-
ture were all made from wood 
taken from the farm, where the 
brewery got its name. It is also 
where Cleland found the calling 
card of his brews. 
 On the farm, there is a natural 
spring and sandstone formation. 
Cleland collects the water in a tote 
and brings it to the brewery, as the 
basis of his beers. 
 “It’s such good water,” Cleland 
says. “When I first thought about 
this place, I thought let’s try it. 
The Maple Lawn Brewery taps into area’s assets.
STORY AND PHOTOS BY TREVOR COLGAN
Pomeroy’s
Brew Crew
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I made a handful of batches 
with it. A little bit extra effort was 
worth it.” 
 Once Cleland gets the water 
back to the brewery, the brewing 
process can begin. The process 
can take up to two months to fin-
ish brewing. The ales he brews 
normally take about three to four 
weeks, with the lagers taking a lit-
tle longer to finish brewing.  
 The lagers and ales are the beers 
that Cleland tends to stick to. They 
are lighter and fit in with more of 
the Meigs County crowd that pre-
fers a lighter beer. The conven-
tional Bud Light, Miller Lite and 
Coors Light are the typical beers 
found in the refrigerators of the lo-
cals.  Cleland himself was a Coors 
Light drinker. 
 “You have to offer lighter beers 
to get them to enjoy a lighter 
craft beer,” Cleland says. “Then 
slowly evolve their taste and evolve 
into a Double IPA or something 
like that.” 
 Tristen Wolfe has been working 
at Maple Lawn since June. As an 
Ohio University (Athens) student, 
he had some experience with craft 
beers from going to Jackie O’s in 
Athens with friends. Working at 
Maple Lawn has made Wolfe’s 
taste for beer change. 
“It makes all the generic beers, 
Bud Light, Miller Lite, all kind of 
taste the same,” Wolfe says.  
 Cleland’s approach to his craft 
brewing—keeping most of his 
beers lighter and easing his cus-
tomers into drinking darker 
and more of the “typical” craft 
beers—makes the process to en-
joy more craft beers better for 
the people. 
 “Hank is very knowledgeable, 
his staff is very knowledgeable,” 
Erin Rousch, a Meigs County res-
ident says. “When you educate 
them about what they’re drinking 
and why it tastes the way it does, 
they’re more open-minded to try 
different things.”
OPPOSITE PAGE: Tristen Wolfe, a bartender, pours a beer at Maple Lawn 
Brewery. He’s from the area, and has learned more about craft brews with his job. 
TOP: Maple Lawn Poultry Farms inspired the brewery's logo.
BOTTOM: The basis of Cleland's brew comes from the farm's natural 
spring water.
I got tired of 
paying way 
too much 
money for 
not very 
good beer.”
Hank Cleland,
Owner of Maple Lawn Brewery
Maple Lawn 
Brewery 
Phone: (740) 691-5018 
Address: 1060 Chesterhill High St., 
Chesterhill, Ohio
Hours Tuesday-Thursday 4:30 to 10 
p.m., Friday 4 p.m. to  
12 a.m., Saturday 12 p.m. to 12 a.m. 
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The line on a rainy Friday night during the Circleville Pump-kin Show extended out the 
door to the street behind the shop. 
But true Lindsey's loyalists, like 
Schanon Perkins, weren't fazed by 
the wait.
“I come to the Pumpkin Show just 
for these doughnuts,” Perkins says. 
“They’re that good. If the line was 
three miles long, I’d stand in this 
line for some doughnuts.” 
Lindsey’s owners Zach Miller and 
his brother, Burt, greet customers 
as they come into the shop.  Even 
with all the people standing in line, 
the Miller brothers run the shop, 
with its pink tile interior, like they 
have a million times. That’s proba-
bly because they have. The bakery 
has been in the family since 1950.  
Their grandfather, Gene Lindsey, 
bought it when it was Wallace’s 
Bakery. Lindsey had seen the shop 
was for sale when he got stuck in 
Circleville because of a snowstorm 
after an Ohio State University (Co-
lumbus) football game. 
Lindsey’s daughter, Kate, was the 
next to run the bakery, taking over 
in the 1980s. Now, Zach and Burt 
are in charge, as they have been for 
about the past five years. 
The familial atmosphere is what 
keeps people coming back, year af-
ter year. It keeps them standing in 
a block-long line even though the 
temperature seems to be dropping 
by the half hour.
People inside the shop—and those 
just walking past—have to take an 
extended look at what sits inside the 
left side of the shop.  
It’s a pumpkin pie--a large 
pumpkin pie. Once designated by 
the Guinness Book of World Re-
cords as the world’s largest, Lind-
sey’s giant pie has reached 18 feet 
in diameter.  
It takes a lot of ingredients to 
make a pie that big. The 100th 
anniversary pie was constructed 
from more than 1,500 pounds of 
ingredients: 360 pounds of sug-
ar, 795 pounds of pumpkin, 60 
pounds of powdered milk and 400 
pounds of flour are combined with 
60 dozen eggs and 75 gallons of 
water to make this large pie. When 
put together, it takes 15 people to 
mix it. The pie-making process 
isn’t a typical one—it’s almost like 
putting together a puzzle. 
“It’s a matter of patching together 
a crust,” Zach says. 
 It’s not just the large pumpkin 
pie that Lindsey’s is known for. The 
store front reads “pumpkin dough-
nuts available year-round.” The 
pumpkin doughnuts are a big sell-
er—Lindsey’s is frying doughnuts 
24 hours a day during the Pumpkin 
Show, held every year starting the 
third Wednesday in October—along 
with some of the other pumpkin-fla-
vored foods that Lindsey’s makes, 
such as cakes.  
As the Millers continue to sell 
doughnuts throughout the night, it’s 
easy to see how the brother dynamic 
is effective. Zach handles the day-
to-day business, while Burt takes 
on the baking. That allows the art-
istry and the taste of what Lindsey’s 
makes to shine. Even if people com-
plain about the prices, people will 
end up coming back. They end up 
appreciating the labor and love that 
goes into the shop and its goodies. 
“Nine times out of ten, if people 
complain, they come back,” Miller 
says. “I can’t think of a time they ha-
ven’t come back.”
BY TREVOR COLGAN | PHOTO BY YING XIAO
People crowd the outside of Lindsey’s 
Bakery, hoping to get a glimpse of its 
famous gigantic pumpkin pie.
Lindsey’s Bakery 
Phone: (740) 474-3871 
Address: 127 W Main St, 
Circleville, OH 43113
Hours: Monday-Friday 6 
a.m. to 5:30 p.m., Saturday 
5:30 a.m. to 4:30 p.m., 
closed Sunday
Circleville's Lindsey's Bakery is one delightful story.
A Sweet Legacy
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tea and letting it ferment for one 
to two weeks. The scoby takes fuel 
from the sugar and nutrients in 
the tea to create a fizzy, sweet and 
somewhat vinegary drink.  
Lapp got her first scoby from 
her coworker’s mom at the health 
foods store, and she helped Lapp 
make her first batch. After that, 
Lapp began making kombucha in 
her home.  
“Before long, my basement was full 
of it and it smelled like vinegar like 
crazy down there,” Lapp says. She 
began sharing her kombucha with 
friends and family, and from there 
it naturally evolved into a business. 
The true origin of kombucha is 
unknown, but many cite its ancient 
beginnings. Over time, Kombucha 
spread through grassroots efforts, 
and it wasn’t until recently that it 
has begun to explode in popularity 
and be sold commercially.  
There are numerous health claims 
about the drink that began when it 
was first created, ranging from aid-
ing in digestion, fighting off infec-
tion and promoting positive men-
tal health. That’s why many people 
call kombucha the “tea of immor-
tality,” or the “magic juice.”  
“I just say it’s a general ‘get 
healthy, balance your body’ type of 
thing,” Lapp says. Kombucha is full 
of antioxidants, acids, enzymes, 
living bacteria and yeast, as well as 
vitamins B and C.  
“I also feel like there was a need 
for my product in this area, so I 
filled a niche that wasn’t being 
filled, and I know that helped too,” 
Lapp says. 
When Lapp began brewing com-
mercially, her only flavor was 
strawberry. Over a period of two 
years, she now has four consistent 
flavors: strawberry, lemon ginger, 
blueberry cardamom and black-
berry blossom. There are also some 
seasonal flavors, including spiced 
cranberry during winter.  
Lapp is also working on setting 
When you first open a bottle of kombucha, there’s an enticing 
“pop” as the carbonation escapes. 
Then there’s the smell: a hint of 
sweetness overpowered by a sharp 
tart smell that will make your face 
scrunch up. The immediate im-
pression may not be great, but with 
a long list of health benefits and a 
flavor that grows on you, kombu-
cha has become a recent craze with-
in the health foods community.   
Junita Lapp was working at a 
health foods store when she devel-
oped a passion for kombucha.  
“It took me around two bottles to 
get used to it,” Lapp says. “I didn’t 
like it at all when I first started 
drinking it, but I just kept drinking 
it because I knew it was really good 
for me. And after two bottles, sur-
prisingly it grew on me.” She want-
ed to learn how to make it herself. 
Lapp says that is a common re-
action of kombucha lovers. Rarely, 
however, does that reaction grow 
into a business. Lapp It Up Kom-
bucha is a small-scale kombucha 
brewery opened by Lapp, fer-
menting and crafting small batch-
es out of Zanesville in Musking-
um County and sold all over 
Southeast Ohio. 
Kombucha is a fermented tea 
made by placing a symbiotic cul-
ture of bacteria and yeast, called a 
scoby, in a large container of sweet 
Scoby-do!
BY LAUREN FLUM  | PHOTO PROVIDED
A local kombucha business 
gets fizzy with it.
Lapp It Up Kombucha growlers and 
growler carrier.
Lapp It Up 
Phone: (740) 651-2121 
Address: 3361 Stoney Point, 
Malta, OH 43758
Hours: 8 a.m. to 5 p.m. daily
up a tap system so her kombucha 
can be served at breweries and 
coffee shops. The first place the 
tap system is going to used is at 
Comune, a new vegan restaurant 
in Columbus.  
“We are very excited that we 
were able to find an Ohio kom-
bucha that is willing to keg,” says 
Brook Maikut, the owner of Co-
mune. “We don’t really offer bot-
tles and cans so we can keep down 
on waste, so we are happy that 
Junita is working with us to have 
her tea on tap.”  
All of Lapp It Up Kombucha’s in-
gredients are made using locally 
sourced and organic ingredients. 
Lapp feels that it is her responsibil-
ity to give back to the community 
that helped her grow.  
Lapp says. “I’m a small business, 
so I need people to buy local from 
me because I don’t want to sell out 
of state. I only sell locally here, so 
I’m just trying to practice what I 
preach and do the same as I want 
to be treated,” Lapp says. 
For Lapp, brewing kombucha 
is not only a business, but an art. 
Over the past two years she has 
spent time in her kitchen finding 
the perfect brewing time before the 
drink gets too sour, the best ingre-
dients and organic teas, and the 
best flavors.  
“Anybody can make kombucha, 
but it takes some care and thought 
to make it really taste good,” she 
says. “The more time you put into 
it the better it will turn out.”
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Deluxe Toy & Hobby is an independent three-story toy store located in Belmont County’s Martins Ferry.
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Walking into Deluxe Toy & Hobby, it would be hard to 
imagine a different store there. 
Two nutcracker statues greet 
customers at the front door, which 
leads to rows upon rows of toys. 
Giant Magic 8 balls, trucks, 
stuffed animals and books fill 
the room—and that’s just the 
first floor. The downstairs area 
holds recreational toys: sleds, pool 
floaties and bike tires. The upstairs 
houses a row filled with board 
games. Mixed in with the latest 
dolls and toy tractors are Fisher 
Price retro model toys and Lincoln 
Logs. No space in Deluxe Toy & 
Hobby is left unoccupied; even the 
stairwells have shelves of toys.
The toys fill the three-story 
Deluxe Toy & Hobby, located 
in Belmont County’s Martins 
Ferry. The independent toy store 
brings people through its doors 
by treating its fourth- and fifth-
generation customers with care 
and consideration. 
Constance and Michael Yeso 
acquired Deluxe Toy & Hobby 
from Constance’s parents in 1978. 
The original store was a one-room, 
900-square-foot building filled 
MARTINS FERRY’S 
TOY STORY
To kids and adults alike, this Belmont County 
mainstay is a three-story joy
STORY AND PHOTOS BY GEORGIA DAVIS 
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Grandchildren of the owners of Deluxe Toys & Hobby play with a magnetic 
train set located on the first floor of the store.
Deluxe Toy and 
Hobby
Phone: (740) 633-2875  
Address: 501 Hanover St. 
Martins Ferry, OH 43935
Hours: Monday-Friday 
9:30 a.m. to 6:30 p.m.,  
Saturday 9:30 a.m. to 4 
p.m., Sunday 11:30 a.m. to 
3:30 p.m. 
to the brim with toys. The Yesos 
expanded to the current three-
story structure the day after their 
honeymoon. 
“We honestly didn’t think we 
could possibly fill this store,” 
Michael says. “Once we started 
filling it, we just never turned 
away.…We could probably fill 
another building this size.”
Every February, the Yesos 
travel to New York City for the 
American International Toy 
Fair, an event the couple has not 
missed in 40 years. About 25,000 
people show up every year to 
the half-mile wide building that 
houses 1500 toy vendors. Each 
row is the length of a football 
field, Michael says, and it takes 
the couple about four days to 
sift through the toy companies’ 
catalogs, which stack up to be 
about 3 feet tall when they return 
from the convention. 
“A lot of the companies that show 
there won’t necessarily sell to the 
chain stores,” Michael says. “There 
are some mass-market people 
there, but there’s a lot of specialty 
vendors there. We can find a 
company that has one really cool 
item and we’ll bring it in.”
Sometimes the Yesos are ahead of 
the toy craze. When Cabbage Patch 
Dolls were widely released in 1983, 
the dolls had been on the shelves 
of Deluxe Toy & Hobby for a while. 
We’re trying 
to inspire 
as many 
children as  
we can.”
Michael Yeso,
Owner of Deluxe Toys & Hobby
“By Christmas time, people were 
clamoring for them,” Michael says. 
Soon after the Cabbage Patch 
Doll frenzy, Lori Tyber became 
a store employee. The toy craze 
helped her acclimate to the 
industry. Until then, she had 
never seen two grown women 
fight over a doll.
Because Deluxe Toy & Hobby is 
family owned, it makes shopping 
in the store special, Tyber says. 
“I could be with a customer for an 
hour,” Tyber says. “In a lot of the 
stores you go to, sometimes you 
have to find it yourself.”
Instead of looking at what features 
the toys have, the Yesos find items 
that focus on play value. Stations 
throughout the store demonstrate 
that perfectly: Magnetic train 
areas and other interactive toys 
are placed throughout the store. 
“We look at the feature of the 
play, and that’s the difference 
between the mass-market toys. 
They look at the features of the toy; 
if it’s got flashing eyes. We focus 
on the features of the play that the 
toy will benefit the kid,” Michael 
says. “A good toy has substance.”
The Yesos’ four children help 
with the store when they’re not 
working their day jobs. Melissa 
Yeso is there on the weekends and 
stops in to see her parents every 
day. Melissa says the store was 
the best place to grow up, and 
it’s as if her parents are Mr. and 
Mrs. Santa Claus, gifting toys to 
children all around.
“It takes a weird and amazing 
couple to work together and run a 
business together,” Melissa says.
The Yesos have met many people, 
Michael says, and a map near 
the cash register highlights that. 
People have come from as far as 
Alaska and Beijing, China. 
It’s that type of investment in the 
customers that makes Deluxe Toys 
& Hobby a successful, independent 
toy store.
“We treat our customers like we 
would want to be treated. We’re 
kind of old school. We like what 
we do. It’s not a job to us; it’s 
our life. We have kind of taken a 
responsibility for our little corner 
of the Earth and we’re trying to 
inspire as many children as we 
can,” Michael says. “It’s just what 
we do.”
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Compassion for Comfort
STORY BY JENNIFER CASTANEDA | PHOTO PROVIDED
Meigs County women blanket children with personalized quilts.
On Oct. 11, 2018, Deanna Harlow updated the 6,859 people who “like” her Face-
book page, Jillian’s Journey—a page 
in which she shares updates on her 
daughter Jillian’s life—and wrote, 
“Jillian’s heart is ‘Jillian stable.' We 
have come to know Jillian stable 
isn’t your normal stable. [She] is 
having issues with fatigue, sweating, 
and extreme blueness in her hands, 
feet, and face.” 
On Nov. 9, 2018, Jillian’s Journey 
shared a post from the Ohio Pedi-
atric Congenital Heart Association 
in which Harlow shared Jillian was 
born with Hypoplastic Left Heart 
Syndrome, Ankylosing spondylitis, 
Multiple sclerosis, and Tricuspid 
Valve Regurgitation and has de-
veloped Pulmonary Vein Atresia 
and Pulmonary Vein Stenosis. 
“Jillian is 17 months old … [she] 
has spent around 290 days in the 
hospital and she has had 14 sur-
geries,” Harlow says in a Facebook 
post from Ohio Pediatric Congenital 
Heart Association.  
A grandmother’s love is infinite, 
and that is the message Soothing 
Stitches spreads when donating 
quilts to children with chronic ill-
nesses like Jillian's. 
Soothing Stitches was created by 
a trio of grandmother’s from Meigs 
County as a way of comforting chil-
dren with chronic illnesses.  
“We received Jillian’s quilt one 
month after she was born....These 
ladies have a huge heart. It is a lot 
of work making one quilt let alone 
making as many as they do every 
year,” Harlow says.
Debbie Duvall’s idea for donating 
quilts came from a friend who made 
a lot of quilts. The friend asked Du-
vall if there were any kids who need-
ed quilts because she made extras.  
Soon, Duvall co-created Sooth-
ing Stitches with Karen Hickman 
and Robin Putman to use what 
she calls their God-given talents 
to give children a warm, grand-
motherly hug. Soothing Stitches 
is funded by donations and money 
raised through raffles.  
Soothing Stitches has a Facebook 
page of its own to post updates on 
quilts and to share stories of chil-
dren. Duvall says she is surprised 
by the amount of parents who con-
tinue to post updates after receiv-
ing their quilts.  
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“It is heartwarming to families 
like ours when we see them share 
updates on Jillian. Their support 
continues even after they have 
sent the quilt,” Harlow says. 
Amy Medley, Duvall’s daughter, 
says she has seen her mom “upset 
for days upon end from receiving 
not-so-good news about one of her 
kids, but I have also seen her so 
excited and ecstatic when one of 
them is doing well.”  
Medley says her mother views 
the children as her kids; becom-
ing deeply involved in their lives. 
Although Duvall’s grandchildren 
are healthy, she loves giving love 
to those who are struggling.  
 Since September 2014, the trio 
of grandmother’s have donated 
160 quilts to children locally and 
in nearby states. Duvall says that 
each quilt is specifically made for 
each child, “If they really like Bat-
man, we’ll make them a Batman 
one. If they like Barbie, we’ll make 
a Barbie one. The quilts are based 
on their favorite colors and likes.”  
Lina Chevalier helps the ladies by 
adding tags to the quilts with details 
including the names of who worked 
on a quilt, the date it was complet-
ed, and who it was meant for. “So 
many of our quilts that were made 
years ago don’t have any informa-
tion on them,” says Duvall.
Putman says she first began by 
volunteering to help bind quilts 
whenever Duvall had several to do 
and didn’t think twice when Duvall 
asked her to come on board with 
Soothing Stitches.  
“It was a perfect ministry to make 
a soothing stitches quilt that would 
bring comfort to a child and give me 
the opportunity to spend time pray-
ing for that child and their family 
while I was cutting and sewing their 
comfort quilt,” Putman says.  
In addition to the quilt, the child 
receives a book donated by Diana 
Skinner, who works with two lo-
cal book clubs. The book accom-
panying the quilt is related to the 
child’s preferred character and in-
side there’s a slip on how Soothing 
Stitches got started. Sometimes 
the nominator's name will be 
shared, but Duvall says she always 
keeps track of anyone who’s nom-
inated someone.  
To be nominated for the quilts, 
children must be younger than 18. 
It is not exclusive to children with 
health problems, but also includes 
children who have experienced 
traumatic events. Soothing Stitch-
es asks that the children and their 
families have a connection to the 
Appalachian area. 
“We had a little girl whose moth-
er committed suicide and she was 
nominated by a family friend,” Du-
vall says. 
Duvall says knowing what these 
children are dealing with trou-
bles her a lot and that is why she 
says she uses Soothing Stitches 
as a way to, “payback for allowing 
us to have healthy grandchildren 
and a talent to make these quilts. 
It's been very fulfilling to feel like 
I am actually doing something for 
these kids.”
Baby Jillian rests on her handmade quilt from Soothing Stitches.
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S ome wish they had an adult role model when they were younger, and others became 
the role model they never had. 
Anna Purpero, one of two found-
ers for the Paper City Coffee men-
toring program, was one of those 
who didn’t have to wait for a men-
tor for long in her life, because she 
made it her reality. 
When a trusted adult figure 
showed up in Purpero’s high 
school when she was lacking sta-
bility and confidence, it changed 
her life. Her mentor stepped in, 
showing Purpero her self-values 
and strength. After that, Purpero 
developed the passion to start a 
mentoring program for other stu-
dents in high school. She started 
the process by becoming an En-
glish teacher, originally mentoring 
the girls who stayed in her room 
after class. 
With additional passion from 
her colleague and best friend, Meg 
VanBuskirk, who also loved men-
toring teens, the duo realized the 
influence they could have in cre-
ating a mentoring program within 
their community. In fact, they felt 
that it was worth the risk of quit-
ting their jobs. 
In November 2016, they opened 
Paper City Coffee, a coffee shop in 
Chillicothe, from which all money 
goes toward The Paper City Men-
toring Project. 
The goal of the mentoring pro-
gram is to give high school stu-
dents someone to depend on. With 
the exposure high school students 
may face to things like addiction, 
poverty and crime, Paper City 
looks to be a positive  outlet. 
“The Paper City Mentoring pro-
gram exists because we believe 
that teenagers who have con-
sistent support from mentors 
are more likely to avoid these 
risky behaviors. And really our 
big goal is to help students real-
ize their potential and worth,” 
Purpero says.  
Currently there are 28 students 
in the program, which is quickly 
growing, says Purpero. Not only 
MOTIVE TO MENTOR
STORY AND PHOTOS BY JEN PREMPEH
Customers work in the Paper City Coffee seating area.
This stylishly caffeinated Chillicothe business follows 
“social good company model”
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and sweet tea to jumbo cinnamon 
rolls and turkey pesto paninis. 
Purpero believes the mentoring 
program helps more broadly be-
cause the entire community can be 
involved. When a customer makes 
a purchase at the coffee shop, the 
proceeds go toward funding the 
mentoring program. That is what 
Purpero calls, “the social-good 
company model."
“But they also know making Pa-
per City Coffee a regular part of 
their day contributes to a positive 
change in the lives of teenagers 
right in their neighborhoods,” 
Purpero says.
Paper City Coffee 
Phone: (740) 851-5920  
Address: 47 S Paint St, 
Chillicothe, OH 45601
Hours: Monday, Tuesday, 
Thursday 7a.m. to 7 p.m., 
Wednesday 7 a.m. to 9 
p.m., Saturday 8 a.m. to 5 
p.m., closed Sunday
is the mentoring program a week-
ly hangout with the mentors, but 
it offers events, such as family 
dinners and monthly adventures 
to strengthen the bonds between 
mentees and mentors. Purpe-
ro and VanBuskirk feel that the 
events help the mentees.
“It teaches different life skills 
[students] can apply, and we're 
working right now on a job initia-
tive program that once a mentee 
makes goal careers, we work with 
people in the community to give 
them some shadowing opportuni-
ties,” Purpero says.
Michael Dray, a mentor, is pas-
sionate about mentoring be-
cause he knows how his mentor 
changed him for the better. Dray 
says during his life he had a lack 
of father figures, until the day he 
turned 15 and met a man named 
Ben Thompson.
“He was 19 and I was 15, and in a 
weird way, I looked up to him as a 
father,” Dray says. “He changed a 
lot of things for me, and he taught 
me how to make goals for myself.”
In addition to the mentorship 
work, Paper City Coffee is still a 
coffee shop. The business offers 
dozens of food and drink options, 
ranging from pumpkin spice lattes 
He changed a 
lot of things 
for me and he 
taught me how 
to make goals 
for myself.”
Michael Dray
Paper City Coffee
TOP: Two Paper City Coffee customers lounge and chat while enjoying some coffee.
BOTTOM: A thriving Paper City Coffee on a normal day.
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Thirty-nine years ago, two fe-male activists opened a home meant entirely for women 
like them who believed in women’s 
rights. Partners Mary Margaret 
Steele Morgan and Jan Griesinger 
founded SuBAMUH in 1979 as a 
feminist education center. 
Today, the home and land is still 
a safe space for its members and it 
now includes people who identify 
with the LGBTQ community. 
The name SuBAMUH stands for 
Susan B. Anthony Memorial Un-
rest Home. Morgan and Griesing-
er wanted the focus of the land to 
be about activism and feminist 
education. They admired Susan B. 
Anthony because she was someone 
who stood and fought for those 
ideas. The two led workshops each 
year with the focus of women em-
powerment. Those workshops 
were created to help women be-
come more independent and teach 
skills, such as how to change a 
car's tire and oil and how to build 
things they need. 
Morgan and Griesinger found the 
land after searching around the 
county, and purchased it togeth-
er. In more recent years, they have 
made it a women’s land trust, so 
they no longer own it and a board 
takes care of it. 
In June 2018, they needed peo-
ple to live there because Griesinger 
was ill, and they needed to keep it 
running. Star Mary Castro, a mem-
ber of the board, says the search 
was a struggle, and they need-
ed to change SuBAMUH to get 
new members. 
“The board was confronted with 
the possibility of nobody being 
there when Jan left. We advertised 
nationally in appropriate maga-
zines and newsletters for someone 
who would like to come and live 
here and populate this communi-
ty, and we didn’t get very many re-
sponses and consequently we have 
chosen to change SuBAMUH a lit-
tle bit,” says Castro. 
The board recently changed some 
of its policy. With the openness, 
it brought more inclusiveness to 
members in the LGBTQ communi-
ty. The allowed four new members: 
a lesbian couple, and a nonbinary 
individual and their partner. The 
four moved in with the hope of hav-
ing new experiences and the idea to 
grow more things on the land. 
“To have this 150-acre space dedi-
cated to the ideals of feminism, and 
equity, equality, and social justice is 
sort of really cool....We have room 
for growth, so we’re excited about 
the possibility of healing some of the 
hurt based on misperceptions of the 
land and to reintroduce SuBAMUH 
to a new community,” delfin bautis-
ta, a member of the land, says. 
With the change, people in-
volved with the SuBAMUH com-
munity have been more vocal 
about their excitement of possi-
bly living there with their sons, 
brothers and non-female mem-
bers, bautista says. 
The recent transition for SuB-
AMUH has opened many doors. 
Both Castro and bautista say the 
home is changing and improv-
ing. They hope to continue to 
have the land expand to all mem-
bers of the feminist and LGBTQ 
communities.
In Land They Trust
STORY BY JEN PREMPEH | PHOTO PROVIDED
The SuBAMUH safe space home and land. 
SuBAMUH safe space broadens its horizons.
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Raising the Roof
BY LEXIE WHITE | PHOTO PROVIDED
Glazed and 
kilned roof tile 
on drying racks.
Rooted in tradition since its founding, Ludowici Roof Tile fuses art and industry to cre-
ate beautiful and durable terra cotta 
tile—an unglazed, brownish-red pot-
tery—used in a variety of architec-
tural projects around the world. 
In 1902, the then-owner of the 
company bought the manufacturing 
plant in New Lexington, and eventu-
ally Ludowici became the largest clay 
roof tile plant in the United States. 
The company’s sole manufacturing 
plant produces terra cotta roofing 
pieces with locally sourced materi-
als found in, and around, the New 
Lexington area. Those tiles later 
become the roofs and floors of res-
idential and commercial buildings 
throughout the country and around 
the globe. 
The heart of the company’s phi-
losophy is a combination of reli-
able industrial engineering and 
craftsmanship.  “You have to have 
a creative mind, the artistic mind, 
to think of what you want and how 
you want it presented, and what 
you want the look of the build-
ing to be,” says Ludowici CEO, 
Tad Colbert. 
He explains that Ludowici’s 
tile production is an old process 
achieved with new technology. A 
process called kiln firing ensures the 
tile is shaped and dried, while the 
glaze of the tile produces the deep, 
vibrant reds that have become the 
brand’s trademark. 
That same identifier has been 
around since the brand’s inception 
in the early 1800s. Then a small, 
family-owned business in South It-
aly, Ludowici adopted many of Eu-
ropean architecture's most prom-
inent styles. The company moved 
from Italy to Bavaria in search of 
better clay sources. It was not until 
the late 1800s that Ludowici made 
a home for itself in North America.
“The product that we make to-
day is better than the stuff that we 
made 20 years ago,” Colbert says. 
"It’s better than the stuff that we 
made 50 years ago. So really, the 
product is going to last the life of 
the structure.” 
In the last 12 years, the company 
has tripled in size, making world-
wide shipping possible. Although 
about half of Ludowici’s work is 
high-end residential, it has also com-
pleted projects for campuses and 
government buildings.  
“All across the country, all across 
the world, we’ve shipped to six 
foreign countries so far this year, 
probably have about another two 
that are going to go. We ship any-
where from Russia to Ukraine to 
China, Malaysia, Japan, so, we ship 
all over,” says Colbert. 
Not only has Ludowici created 
jobs in the local community, in re-
cent years, Ludowici’s management 
and personnel have created several 
community outreach initiatives. 
The company has built a communi-
ty park, a community pond for fish-
ing, a shelter house, a recreational 
baseball field, and a splash pad. It 
has also organized several fund-
raisers, including an event aimed to 
create a humane society for Perry 
County, and a coat and shoe drive 
for local families. 
“Seven to ten years ago, the com-
pany said, ‘Our way of giving back is 
we give a paycheck every week,” says 
Colbert. “That’s true, but to a degree. 
There’s so much more you can do, 
and you should be doing as a compa-
ny, and doing it the right way.”
Ludowici Roof Tile brings global consumers to Perry County.
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The people of Piketon could have been poisoned by the nuclear facility that once 
provided employment to many in 
the area; now the Department of 
Energy wants to reindustrialize 
the plant.  
The Portsmouth Gaseous Diffusion 
Plant opened in 1954, contributing 
to the Cold War nuclear weapons 
program. The plant produced 
enriched uranium—a critical 
component for civil nuclear power 
generation and military nuclear 
weapons. Polychlorinated biphenyls 
(PCBs), synthetic chemicals without 
any odor or taste, were produced 
on site. 
The Environmental Protection 
Agency banned those chemicals in 
1979. In a news release from April 
19, 1979, the EPA states PCBs were 
linked to birth defects and cancer 
in laboratory animals, and the 
chemicals could be a suspected 
cause of cancer and a cause of 
detrimental skin and liver effects 
in humans. 
VIOLATIONS UNCOVERED 
Teresa Boggs was one of those 
citizens who believed she was 
being poisoned by the plant. Court 
documents from May 25, 1996, 
showed a civil action was filed by 
Boggs against Divested Atomic 
Corporation and Marietta Energy 
Systems because the management 
knew radioactive materials 
including uranium, plutonium 
and neptunium were being 
released into the air, water and soil 
surrounding the plant. She argued 
that the company’s negligence was 
causing harm to her health.  
Court documents from the civil 
suit showed the plant was aware 
it was releasing nonradioactive 
hazardous materials such as 
fluorides into the environment 
in 1955. On Feb. 22, 1956, 
management officials wrote that 
they were disposing of acid in 
a stream south of the plant in 
violation of the Ohio Stream 
Pollution Abatement Policy. In May 
3, 1956, management documented 
that chloride discharges into 
little Beaver Creek exceeded 
legal limits. 
In a memo from the plant 
management to the parent 
corporation, the manager stated: 
“Fluorine is an extremely toxic and 
hazardous chemical. The first and 
most significant (liability) is the 
potential effect on agriculture crops 
and livestock in the surrounding 
areas. The second significant 
liability is a hazard to personnel in 
the immediate area, both employees 
and the general public.”  
In 1976, the Department of 
Energy contracted Battelle 
Columbus Laboratories. It issued 
a report concluding that over the 
course of one year the plant had 
violated Ohio law by contaminating 
the water with chromium, copper, 
manganese, zinc, ammonia, oils 
and grease. It found that fish and 
aquatic life downstream from the 
plant had dramatically decreased. 
Trouble in the plant continued 
to rise. Both in 1985 and 1992 
the DOE found Marietta Energy 
Systems failed to comply with 
permit requirements and violated 
state and federal laws including the 
Refuse Act of 1899, Federal Clean 
Air Act and Resource Conservation 
and Recovery Act of 1976.  
THE PORTSMOUTH GASEOUS 
DIFFUSION FACILITY AND ITS 
FUTURE  
Now, the DOE is planning to 
build a waste disposal site on the 
property, which has raised concerns 
amongst Piketon residents.  
Piketon Mayor Billy Spencer 
says he “[doesn’t] know what 
dreamland they [Sen. Rob 
Portman, Sen. Sherrod Brown, 
Gov. John Kasich] are in. They 
say they want to rebuild the site 
for future industrialization but if 
you take the only clean site over 
3,500 acres and build a high level 
nuclear dump it is a health risk. 
The site is never going to be re-
industrialized.”  
The DOE did not respond to 
repeated requests for comment.  
Ohio University Voinovich School 
of Leadership and Public Affairs 
is working with Southern Ohio 
Diversification Initiative in hopes 
of bringing economic development 
to the Portsmouth site.  
IS RECLAMATION POSSIBLE?  
The Ohio University Voinovich 
School Portsmouth Program 
worked on potential future uses of 
the facility. In September 2011, it 
explored a multiple use scenario. 
Its Multi-Use Southern Ohio 
Education Center would be used 
Piketon’s Poison
Problem
BY JENNIFER CASTANEDA | PHOTO PROVIDEDTA
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Pike County residents question the 
Department of Energy's plans.
WWW.SOUTHEASTOHIOMAGAZINE.COM | 25
to research and provide education 
about renewable energy amongst 
other things.  The remainder of the 
land would be used as green space 
and wildlife preserve. It found that 
its direct impact on employment 
in the region would be around 257 
jobs with a total labor income of 
$10,192,722. 
Stephanie Howe, associate 
director for Human Capital and 
Operations, says the university’s 
main effort is to bring jobs 
to the area. “There’s a lot of 
unemployment in the area, no good 
paying jobs … We don’t get that 
many opportunities in Southern 
Ohio like they do in Columbus and 
Cleveland,” says Howe. 
Spencer argues the decision 
to move forward with the plans 
of building a waste dump was 
based on lies. “They sold it to our 
county commissioners. We’ve 
proven and they’ve admitted to 
plenty of mistakes. They’re still 
planning and working on a dump 
but nothing is getting put in the 
ground yet,” Spencer says. He 
says the bedrock is fractured and 
poses a danger to the underground 
aquifer, which supplies some 
citizens with their water. 
Despite bringing concerns to 
the EPA, Spencer feels like not 
enough is being done. Heidi 
Griesmer, Ohio EPA Deputy 
Director for Communication, 
says the decision to move forward 
despite health concerns is 
Piketon Mayor Billy 
Spencer holds a sign, 
rejecting a nuclear 
dump in Pike County.
beyond the agency’s control. “The 
Department of Energy is moving 
forward to develop the disposal 
site and we have oversight all over 
the work plans and monitoring,” 
says Griesmer. 
In a letter from the OEPA to 
Spencer on Aug. 8, 2017, OEPA 
states its decision to support 
the DOE to move forward with 
the project. OEPA says that the 
DOE’s plans meet state criteria 
for a waste disposal landfill 
but acknowledge that the site 
fails to meet the requirement of 
maintaining a 200-foot distance 
from a stream—to which the state 
granted an exemption.  
Despite OEPA support, Spencer 
was still concerned about the site 
being geologically safe enough to 
hold the site. On Nov. 16, 2017, the 
OEPA requested federal EPA to 
review the Portsmouth site. Reviews 
from two government contractors, 
Booze Allen Hamilton (BAH) and 
Akana, both found fractures in 
the bedrock; Akana was unable 
to confirm whether the fractures 
occurred naturally or not, but both 
found that despite the fractures the 
site is suitable for construction.  
RESISTANCE CONTINUES 
Spencer knows his struggle 
against this project can only be 
won with support from Congress, 
but he feels Piketon is ignored. 
“They tell us they believe in 
the science,” Spencer says, “but 
it's breaking the law. The Toxic 
Control Act says people can’t have 
a landfill of this type close to 50 
feet of water and the plant is 21 
feet from the high water mark.”  
The people of Piketon remember 
the lasting effects of the original 
plant and refuse to become a 
sacrifice zone. “These people 
[OEPA and DOE officials] don’t live 
here. They’ll go back to their states 
and towns and leave the people of 
Piketon,” Spencer says. “But we’ll 
keep fighting. We have people in 
Waverly, Athens, Chillicothe, the 
Pike County health district, school 
districts. All we need is to get our 
Congressional delegation to pay 
attention to us.” 
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Sisters in Arms
Some women in Southeast Ohio are eager to learn more about self-defense and safely 
using firearms, and Jessamy Bright 
is pleased to see that.  
Bright, who founded The Well 
Armed Woman’s southeast Ohio 
chapter in Meigs County chapter in 
2014, says it’s important for women 
to be their own self-protectors and 
first responders. 
The #MeToo movement is drawing 
greater awareness to sexual assault 
and harassment in the workforce 
and everyday life. Even though gun 
control and gun ownership are con-
troversial topics, women in Bright’s 
chapter focus on learning to use fire-
arms as a form of self-defense.  
Well Armed Woman is a nation-
al organization with 372 chapters 
across the country. A nonprofit 
organization, Well Armed Wom-
an strives to empower women to 
use guns to defend themselves and 
teach them gun safety.  
 “We can’t rely on our fellas to 
always be there,” Bright says. “It’s 
not something that we can just rely 
on someone else. The police are 
there, but in some cases, response 
time, especially rurally where we 
are in Southeast Ohio, response 
time will vary.” 
Carla Shuler, a co-leader of the 
chapter, says police officers or oth-
er law enforcement may take 20-25 
minutes to come help a woman who 
is in a dire situation. Shuler said any 
police or sheriff are about 15 miles 
from her house.  
“Women have to have tools that 
they can educate, equip, empower. 
That’s the three big e’s,” Shuler says. 
“To know that they can maybe take 
charge of their own defense.” 
Samantha Simmons, a co-lead-
er of the chapter, says women in 
the chapter have the right mindset 
coming in: They’re professional and 
want to learn how they can improve 
their self-defense. She says people 
outside the group view the member-
sas being responsible gun owners 
who want to carry and have firearms 
for protection.  
Simmons says it's also important 
that Bright diversifies the types of 
self-defense the chapter learns. The 
chapter has done empty-handed ex-
Members of The Well Armed Woman Meigs County chapter are pictured here at the 
chapter’s 2016 second anniversary gathering.
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A regional group strives to educate women 
about guns and personal defense.
ercises and has occasionally partici-
pated in martial arts training.  
“If the only thing you ever carry is 
your firearm, you may get in a situ-
ation where you feel like that’s what 
you need to use,” Simmons says. 
“Or if you only carry a knife. If you 
never carry a firearm or a knife, and 
all you have are your two hands and 
your two feet, you need to know 
how to use those to get yourself out 
of a situation.” 
To Bright, situational awareness is 
important as well. She says it’s im-
portant that women are comfortable 
knowing what they might have to do 
in certain situations. 
With the group fulfilling its mis-
sion, the fellowship and camarade-
rie in the chapter are important, too. 
Bright emphasizes safety with her 
group, but she also wants her chap-
ter to have fun.  
Every August for the chapter’s an-
niversary, the group has a potluck. 
The chapter also does something 
different on the shooting range each 
anniversary. Bright was able to build 
a private shooting range at Party 
Barn Weddings & Receptions in 
Pomeroy, which is where the chap-
ter goes to shoot and have meetings. 
In 2018, the chapter did range 
drills with the official Well Armed 
Woman Q target. In 2017, the chap-
ter had its own bingo game in which 
each member drew a bingo card on 
poster board. Whenever a woman’s 
number came up, she shot the num-
ber. Bright says the chapter mem-
bers enjoyed the activity.  
Shuler says although the current 
culture has people too focused 
on themselves, the women in the 
chapter aren’t like that. The group 
is positive, and women are always 
looking to pick up one another. 
Each woman is simply learning 
how to better defend herself, and 
the fellowship the group has helps 
foster a positive environment.  
“I see it as a massive support group 
that they’re all for everybody else,” 
Shuler says. “There’s not one person 
in there that I know of that thinks of 
‘me, me, me, me, me.’” “It’s always, 
‘how can I help this person standing 
beside me?’”
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PHOTO: A view of the streets of Marietta from the wooden trolley.
True Tales
Experience local lore on the 
Marietta Trolley Tour.
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L ong before the Revolution-ary War the British colo-nial governor of Virginia was thinking of expanding 
the colony west of the Ohio Riv-
er. He hired a young surveyor to 
come  to the unexplored territory 
which is known today as Washing-
ton County. “That young surveyor 
was George Washington,” Harley 
Noland says. Noland is over 6 feet 
tall and his deep voice rings inside 
the wooden trolley. He has always 
lived in Marietta and purchased 
the trolley a few years ago, saving it 
from bankruptcy. Today, he is the 
tour guide of the Marietta Trolley 
Tours, and his job is to introduce 
tourists to Marietta’s 3,000-year-
old history in under an hour and 
a half.  
The faint humming of the trol-
ley’s engine accompanies him on 
the entire tour as he spits one land-
mark fact about Marietta after an-
other. There is a lot to unpack, so 
Noland’s pace doesn’t slow down 
as the trolley wobbles on the city’s 
perfectly straight roads. Marietta 
was the first organized settlement 
in the Northwest Territory. After 
the Revolutionary War, Washing-
ton had to pay his officers for their 
service, but there was no money 
in the treasury. So, he gave them 
land from the area outside of the 
13 original colonies under British 
rule, the western side of which was 
the Northwest Territory. 
When Congress was about to 
pass the ordinance giving the 
officers pieces of the new land, 
Manasseh Cutler—an American 
statesman and one of the found-
ers of Ohio University— wanted 
to add a clause to it. “It said that 
no slave would ever be owned be-
yond the Northwest Territory,” 
Noland explains. That was half a 
century before the Civil War, so 
it was a radical idea for its time. 
The Northwest Ordinance was 
passed, and it was the first doc-
ument to prohibit slavery any-
where in the U.S. Marietta’s side 
of the Ohio River is considered 
the first free territory.  
Tour guide Harley 
Noland narrates 
the history of 
Washington County 
to the tourists. 
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The trolley stops near the 
East Muskingum Commons.
The trolley arrives on the banks 
of the Ohio River and turns right, 
next to a park that bends and goes 
up to the Muskingum River. “Back 
then, the Ohio River wasn’t very 
deep,” Noland says. “My great-un-
cle said that in the summertime he 
could walk to West Virginia.”  
Nevertheless, it marked a strict 
boundary because on the oth-
er side of the shallow river was 
slave-holding Virginia. “From 
where we are seated you could 
see slaves on that side of the riv-
er,” Noland says. All the heads in 
the trolley turn and eyes peer out 
toward a bushy strip of West Vir-
ginia among the trees lining the 
river. In those days, it wasn’t very 
deep, and the slaves ran to Mari-
etta. That meant, however, owners 
could come into free territory, re-
capture their escaping “property” 
and take them back to bondage. 
The abolitionists who settled in 
Marietta started the Underground 
Railroad Network. “Once you got 
across the river, you entered the 
friendly care of the abolitionists 
who will then send you to Cleve-
land, Toledo or Detroit. From 
there, you could go to Canada, 
where they had abolished slavery 
in the 1790s,” Noland says as the 
trolley swerves onto Green Street. 
The first stop on the tour is East 
Muskingum Commons, and there 
is the ceremonial spot where the pi-
oneers first entered Marietta. In a 
clear field of grass, there is a tower-
ing sculpture of three dashing men 
in cloaks with their hands on their 
hilts and their feet inside a boat. “It 
is the most important piece of pub-
lic sculpture in Marietta,” Noland 
says. The spot honors the pioneers 
who settled in Marietta. The piece 
was made by Gutzon Borglum, 
who then went on to carve Mount 
Rushmore. Behind the monument 
are flags of the states that were di-
vided from the mass of land that 
was the Northwest Territory. Be-
hind that, there is the deep green 
Muskingum River.  
Close to that location is the fa-
vorite spot of Jann Kuehn Ad-
ams, a local historian and author 
of “Images of America: German 
Marietta and Washington Coun-
ty.” She sometimes guides the 
tours when Noland isn’t available. 
“What sounds better than talking 
to adults on wheels?” she jokes. 
When she oversees the tours, her 
favorite story to tell is about the 
founding of Marietta. Her favor-
ite spot in the city is near Har-
mar Elementary School, located 
at the confluence of the Ohio and 
Muskingum rivers. The scene to-
day isn’t much different from what 
Marietta looked like hundreds of 
years ago. “This is what the pio-
neers saw in 1788,” she says.  
The trolley passes under the 
Washington Street bridge and 
stops at the parking lot of the Ohio 
River Museum, the next stop on 
the tour. The destination houses 
the history of three different pe-
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A view of the Ohio river and glimpses 
of West Virginia seen from the trolley.
riods of boats—flatboats, steam-
boats and modern diesel tow-
boats--that once operated on the 
Ohio River. Noland walks around 
the yard where historical artifacts 
that are too big for the museum 
are displayed outdoors. There’s 
a dull, gray shanty, the inside of 
which looks like a fully furnished, 
life-sized doll house. There is a 
blue and white wooden pilot house 
too, a small chamber with a giant 
wheel that the captain used to di-
rect the boat. It once was on top 
of a Victorian steamboat. The boat 
sunk, but the pilot house survived 
because the river was too shallow. 
Then there is a wooden flatboat, an 
exact replica of the boat that the 
pioneers first arrived in.  
The most impressive of the ob-
jects is an enormous ship, two 
stories tall and bobbing up and 
down to the gentle movement of 
the river. “This is the single-largest 
artifact owned by the Ohio River 
Museum,” Noland says. “The last 
coal-fired, steam powered, stern-
wheeled towboat to have operated 
on this river.”  
But long before pioneers ar-
rived,  Marietta was home to an-
other community—the Native 
Americans. Three thousand years 
ago, they built large earthworks, 
mounds of earth either flat-topped 
or conical in shape used as sacred 
spots for religious ceremonies. 
When the pioneers arrived, the 
indigenous people were “shoved 
westward,” Noland says. But the 
pioneers decided to preserve some 
of their biggest earthworks. The 
“Sacra Via,” which means “the 
sacred way,” is one of them. The 
“Quadranaou,” which is the size of 
a regulation football field, is anoth-
er mound. The heap of earth below 
the red brick building that today 
houses the Washington County 
Public Library is also a mound, 
known as “Capitolium.”  
The last stop on the tour is the 
Mound Cemetery, a spot marked 
with memories for natives and set-
tlers of the region. Deep inside it is 
“Conus,” a steep mound that was a 
burial site. The pioneers were edu-
cated enough to know archeology 
(and clearly Latin) so they dug into 
it. But when they found human 
remains, they reburied them and 
prohibited any more excavation. 
“What’s amazing to me is that the 
pioneers respected these people 
that were buried here and buried 
their loved ones around them,” 
Noland says.  
The Mound Cemetery isn’t just 
a popular tourist attraction be-
cause of the Native American 
heritage. Many Revolutionary of-
ficers are also buried around the 
mound. “General…Colonel…Ma-
jor…” Noland reads as his fingers 
move across the map marking the 
graves. General Rufus Putnam is 
buried here, the founding father 
of Marietta. Commodore Abraham 
Whipple is buried here too, the 
first commodore of the U.S. Navy 
and the first person known to have 
fired a shot at a British naval ves-
sel during the Revolutionary War. 
There are officers from England, 
France, Germany, Spain, Italy and 
the island nations of Cuba and Ja-
maica buried here. “In this ceme-
tery are more Revolutionary offi-
cers than any other one cemetery 
in the U.S.,” Noland says. 
Out of the tourists who have 
boarded the Marietta Trolley tours, 
the farthest ones came from Europe 
and China. “We have a Japanese 
truck factory here so we give those 
people a tour,” Noland says. Some 
days he makes multiple rounds of 
the tour with a crowded trolley. 
Over the years people from all 
around the world have found a 
piece of home in this quaint city 
in the corner of Ohio. Noland’s 
own heritage is mostly English, 
a little French with one grand-
mother who was German. “I’m 
a mixture,” he says with a warm 
smile. Just like Marietta. 
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Driver Josh Reebel  (left) and 
tour guide Harley Noland 
(right) pose with the trolley.
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T ucked away in the rolling green hills of Norwich, Ohio, rests the Breaking Free Therapeutic Horse Riding Cen-ter—a peaceful pasture dedicated to 
helping children with disabilities, foster care 
children and veterans overcome their person-
al obstacles, meet their goals, and practice 
self-awareness through horse back riding.
Strength in 
the Saddle
PHOTO: Shay Norman, 10, rides horses as a fun extra-curricular 
activity that also helps with his core strength.
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just depends on the child.
“Horseback riding focuses on 
core strength and fine motor skills. 
If we know their goal is to sit up 
at the dinner table with their fam-
ily, the instructor will encourage 
them to sit up on their own on the 
horse and engage those core mus-
cles,” Blaney says. “Some children 
are nonverbal, so their goal would 
be to express themselves verbally 
through commands like ‘walk-on.’ 
Horseback riding actually triggers 
the part of the brain that’s respon-
sible for speech, so while they’re 
riding the horse, it’s a perfect 
time to try and say these words.”
Linda Lake, founder and director 
of Breaking Free, established the 
horse-riding center in 2008 after 
she realized there weren’t many 
after-school activities available for 
children with disabilities.
“I started Breaking Free as a 
God-given mission—I felt like he 
was guiding me to get it started 
because we didn’t have anything 
like this in southeastern Ohio,” she 
says. “I worked in a school district, 
and I saw a lot of kids who needed 
some extra-curricular activities, so 
I started researching how equine 
therapy was beneficial to them.”
Lake quickly realized Breaking 
Free could be much more than a rec-
reational activity, so she applied for 
a certification from Professional As-
sociation of Therapeutic Horseman-
ship (PATH) International. Once 
certified, Breaking Free began to fo-
cus more on the therapeutic benefits 
of horse riding, including physical, 
emotional and mental wellness.
Courtney Blaney, volunteer co-
ordinator and instructor at Break-
ing Free, works with the physical 
therapists, social workers and 
counselors of each child to devel-
op individualized plans for setting 
and meeting goals. Some goals are 
physical, while others are verbal. It 
When we first started out, we didn’t 
know it would happen as quickly as 
it did, but within the first year, we 
had a little boy speak who had never 
spoken before.”
Linda Lake
Founder of Breaking Free
Children who attend Breaking Free are able to do other acitivities, such as playing with toys in a sandbox.
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Lake remembers the first time a 
rider said his very first words.
“When we first started out, we 
didn’t know it would happen as 
quickly as it did, but within the first 
year, we had a little boy speak who 
had never spoken before,” Lake 
says. “He got out of the car, walked 
over to his horse and for the first 
time he said, ‘Well, hello there,’ and 
just about floored his mom and all 
of us. It pulled it out of him because 
he was so excited to see his horse.”
Of the 75-80 riders Breaking Free 
has seen this year, about 60 per-
cent of them have autism. Other 
common disabilities include Down 
syndrome and cerebral palsy.
But Shay Norman, 10, has cere-
bellar hypoplasia—a rare disease 
that caused him to lose part of his 
cerebellum, the part of the brain 
responsible for coordinating mus-
cle activity, at birth. He’s been rid-
ing at Breaking Free for five years 
now, and his father, Michael, can 
see the improvement already. 
“He used to be in a different sad-
dle, but now he’s graduating to 
an instructor holding his back,” 
Michael says. “It doesn’t feel like 
therapy here. It’s his own thing.”
Shay and the other children 
with disabilities at Breaking Free 
are only one part of the opera-
tion. Through its Horses for He-
roes program, Breaking Free also 
helps veterans who experience 
post-traumatic stress disorder or 
other trauma. Blaney recalls one 
veteran who lost her leg and went 
through a divorce in one year, so 
she turned to the horse-riding 
center for healing. She soon found 
more than just a therapeutic ex-
perience—she found freedom.
“Freedom would be the word 
I use when I describe Breaking 
Free,” Blaney says. “It makes 
the riders feel like they can do 
anything.”  
Breaking Free’s noticeable sign allows visitors to find the horse riding center hidden in the hills of Norwich.
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A Fair Shot
The sometimes assured and always 
debated world of Youth Travel Sports.
STORY AND PHOTOS BY CAMERON FIELDS
PHOTO: Mary Kate McCulloch is pictured here playing at 
the Girls Basketball Association (GBA) Bobcat Tournament at 
the Athens recreational center during her sophomore year.
38 | WINTER/SPRING 2019
T he world of youth sports has acquired somewhat of a negative image nationally, in part because of its 
increasing amount of profitability. 
According to a 2017 TIME article, 
private firm WinterGreen Research 
reported youth sports had become 
a $15.3 billion market at the time. 
David Ridpath, associate professor 
of sport management at Ohio 
University, has seen how the model 
has evolved in recent years.  
Ridpath is the author of “Alternative 
Models of Sports Development 
in America.” Ridpath’s primary 
research area is intercollegiate 
athletics, as he was the assistant 
wrestling coach at Ohio University. 
He says collegiate sports affect 
youth sports, as programs serve as 
a pipeline for children who want to 
play collegiate sports.  
“College athletics influences youth 
sports in the way the youth sports 
complex has grown in America 
mainly from the perspective of 
you have so many parents and 
others thinking that for their kids 
to get access to college, they need 
to be successful in youth sports,” 
Ridpath says. 
Ridpath says elite travel programs 
around the country aren’t 
necessarily for elite players, but 
rather for people who can pay. Still, 
Ridpath believes the opportunity 
for youth to play sports in the 
region is there.  
“I certainly think that based on 
where we are, obviously the poorest 
county in Ohio and Appalachia, there 
are some very accessible things, 
whether it’s through recreation, 
through private organizations like 
Sandlot baseball and softball,” 
Ridpath says.  
The financial aspect of youth 
sports aside, though, the purpose 
of youth sports should be to help 
encourage a healthy lifestyle at 
a young age, along with helping 
children develop friendships and 
relationships.
For two youth programs in 
Athens County, children creating 
relationships while playing the 
sports they love is the priority.  
VOLLEYBALL AND 
MENTORSHIP  
Kevin Gwinn remembers 
watching Jaylen Rogers for the 
first time when she was 14, the first 
year she played volleyball. He was 
refereeing a summer tournament, 
and he saw that Rogers was athletic, 
but he knew she didn’t have much 
knowledge of the game.  
Gwinn is the club director for 
Aleta Volleyball, a travel program 
based in Athens County. He 
became the club director in 2015, 
but he’s been involved with the 
program since 2007.  
When he went to introduce 
himself to Rogers’ mother, 
Shannon, he told her that he 
wanted Jaylen to play for Aleta. He 
wanted to coach Rogers because 
he knew she had talent.  
“I mean it’s a great story for her. 
It’s not been an easy path for her,” 
Gwinn says. “I mean the kid’s got a 
special place in my heart because 
she’s had a rough road.” 
The relationship Gwinn has 
with Jaylen shows the beauty of 
travel sports. If a coach or parent 
isn’t too pressing on a kid, then 
the relationship will most likely 
be positive. Ridpath says it’s 
important that children have other 
things going on besides playing one 
specific sport in their lives. 
Jaylen, 17, is now a senior at 
Federal Hocking High School in 
Stewart. She has committed to play 
at Ohio University next year. She 
has appreciated Gwinn’s support 
and help in making her a better 
volleyball player. She says Gwinn 
has been like a second father for her. 
The parental support Shannon 
has brought is important. Before 
Jaylen got her driver’s license, 
Shannon drove her to practices 
in Athens. Jaylen and her family 
live in Athens County, so the drive 
wasn’t long compared to other 
players’ – Shannon says some other 
people were driving about an hour 
to practice.  
Shannon has seen Jaylen progress 
over the years, and says she showed 
significant improvement from her 
freshman to sophomore years.  
Mary Kate McCulloch is pictured here with some of her teammates on the Athens County Shock.
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“Her confidence got a lot better,” 
Shannon says. “She still has to 
work on confidence. It’s like she 
knows she’s good but doesn’t really 
know how good.” 
With volleyball providing an 
outlet for local girls like Jaylen, 
Gwinn believes in the value of 
having travel volleyball in the area. 
Still, Gwinn says the price to 
play can be too steep for some 
families. He says people donate to 
the program occasionally, so the 
program is able to give some kids 
scholarships. But Gwinn doesn’t 
mind so much about the money. He 
says there are thousands of dollars 
he has in unpaid dues every year, 
but he believes having volleyball in 
the area helps give kids an outlet.  
“That’s the price of doing 
business. I mean, you gotta have it 
here. I feel like you gotta have this 
going. It gives kids an opportunity, 
something to do,” Gwinn says.  
The price to play varies by age, 
with the 12U teams costing each 
player $400. For the different age 
groups, a player can’t be over the 
age in the group. For example, in 
12U, a player can be 10 or 11, but 
they can’t be older than 12.  
For 13U, the price is $500 because 
that age group plays an additional 
tournament. And for ages 14-
18, the price is $640 to play on a 
regional team, which is the lowest 
tier for the club.  
The higher tiers are called 
American and National. American 
is the middle level, and National 
is the highest level of play, where 
future college players compete. 
Gwinn says the prices are also 
higher for the American and 
National teams because the 
tournaments cost more. For players 
on the program’s National team, 
the cost was $1,000. 
Jaylen hopes to play on the 18U 
National team next season. She says 
her goal is to play the best she can 
and be a leader for her teammates. 
She also wants to work on blocking 
and reading the ball better.  
“My first year [of tryouts] was 
pretty tough. I was really nervous, 
and I played really well,” Jaylen 
says. “Sometimes I don’t do too well 
at tryouts. But because [Gwinn] 
knows how I play like, sometimes 
I have bad days. So, tryouts aren’t 
too bad.” 
TRAVEL HOOPS IN ATHENS 
When Mickey Cozart and his 
wife, Heather, started the Athens 
County Shock, a travel basketball 
program in the county, they simply 
wanted kids to have an opportunity 
to play basketball. And they didn’t 
want people to have to travel far in 
doing so.
When Mickey’s son, Dalton, was 
playing travel basketball with Elite 
Sports Center in Parkersburg, West 
Virginia, Cozart said they would 
travel an hour to practice. 
“Then we practice for two hours, 
and then we’d drive an hour home,” 
Cozart says. “You’ve got four, five 
hours wrapped up into an evening. 
If you’re doing that three, four 
times a week plus tournaments, it 
just gets to be a lot.” 
So in 2012, the Cozarts started 
the Athens County Shock to give 
local boys and girls a convenient 
way to play. “We just felt that 
some local kids may not be playing 
because one, maybe they don’t 
have the means to get over there, 
or maybe they don’t have the 
transportation, maybe they don’t 
have the money. But that’s why we 
started it,” Cozart says.  
He says the program has kids from 
about 23 different school districts, 
some outside Athens County. Kids 
from Jackson, Gallipolis and West 
Virginia have participated.
Cozart believes youth travel 
sports can be good. Kids who may 
not like each other because of high 
school rivalries might become 
friends when they join forces on a 
travel team.  
Though youth travel sports 
can be beneficial, Cozart also 
acknowledges they can get ugly. 
“Go watch travel ball—fourth 
grade girls—and you’ll be amazed 
by what you see, the pressure that 
they put on these little kids,” Cozart 
says. “You know, when really they 
should just be out there having fun 
learning, learning as much as they 
can and being around new people.” 
Tari McCulloch, who works at 
Athens Surgery Center, is the 
mother of Mary Kate McCulloch, 
who has played with the Athens 
County Shock. Mary Kate, a senior 
at Nelsonville-York High School, 
began playing with the program 
during seventh grade, and her 
junior year last season was her last 
year playing. Cozart coached Mary 
Kate’s team from when she was in 
seventh grade to her junior year.  
Mary Kate had a positive 
experience playing travel 
basketball. She played with the 
same group of girls since fifth 
grade, when she started playing 
in the Amateur Athletic Union 
(AAU). When Mary Kate started 
playing with the Athens County 
Shock in the seventh grade, she was 
still with the same group. She and 
her teammates grew close as they 
played together at tournaments 
Tari says Mary Kate and her 
teammates were devastated during 
their last tournament because they 
knew it was the last time they’d 
play together. 
“They still stay all night with each 
other even though they’re from 
different areas, and they still get 
together,” Tari says. “They went to 
each other’s homecomings this fall, 
and they’re just very, very close.” 
Mary Kate says she liked that her 
teammates were supportive of one 
another, particularly on the floor. 
She says though most AAU teams 
were selfish, no one on her team 
was looking for personal gain, 
“We were really just there to 
hang out with each other and play 
together,” Mary Kate says. “We 
were all just there for each other. It 
was so nice.” 
Cozart says Mary Kate and her 
teammates will probably be friends 
for the rest of their lives because 
they played ball together. And for 
him, that friendship is worth more 
than winning trophies. 
“That’s the beauty of travel 
sports,” Cozart says. “You make 
friends that you would have never 
been friends with.”
40 | WINTER/SPRING 2019
T he sun is setting, and it’s time for church. The pastor calls outside to round up the congre-
gation, as rock music floats out 
the door behind him. Men and 
women with dusty gray hair and 
sun-worn skin rise from their 
porch seats and step inside. They 
smile and clap each other on the 
backs—their palms smack against 
leather vests adorned with patch-
es of flaming or winged crucifixes.
Familiar laughter fills the spa-
cious room while Pastor Michael 
McGuire, known better as Pastor 
Mike, and his band warm up on 
stage. For many of the members 
of Rushing Wind Biker Church in 
Zanesville, Saturday night means 
more to them than worship. It’s 
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One church in Zanesville welcomes motorcyclists and 
their families for inclusive worship and outreach programs.
Rushing Wind Church members park their motorcycles out front during the service. 
family time.
Before the Saturday night service, 
some Rushing Wind members at-
tend “hang-around time” from 4-6 
p.m., when they catch up with one 
another in the recreational area of 
the church, which features multi-
ple tables and chairs, a bookshelf 
full of literature and board games, 
a few comfy, old couches and a pool 
table. Others sit outside and en-
joy the weather if it’s nice enough. 
This was one of those days—a few 
people gathered around the weath-
er-worn picnic table smoking cig-
arettes, while a separate cluster 
gathered around the door to greet 
friends as they arrived for service.
But once 6 p.m. rolls around, Pas-
tor Mike invites everyone to come 
inside for worship. They stroll past 
the tables of lemonade and sugar 
cookies, past the couches and the 
battered pool table, and behind the 
room divider that separates wor-
ship from play.
About 100 perfectly aligned chairs 
wait for the Rushing Wind con-
gregation to take a seat. But they 
rarely do. They mostly dance to 
the worship music played by Pas-
tor Mike and the Rushing Wind 
Band or weave between the rows of 
chairs, giving hugs and saying hel-
lo.  Although it’s branded as a biker 
church, Rushing Wind welcomes 
all kinds.
With their tattered blue jeans, 
tattoos and heavy riding boots, 
Rushing Wind’s bikers only make 
up half of the congregation, which 
adds up to about 95 people on a 
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My Harley Davidson 
is my pulpit.”
Pastor Mike
Rushing Wind Biker Church
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Bertha “Wild Thing” Glosser (left) and Stacey Grimmet share a hug.
Bertha “Wild Thing” Glosser greets a friend during the Rushing Wind Band’s set. 
regular Saturday night. The other 
half are people who don’t own mo-
torcycles but come for the music, 
the message and the welcoming at-
mosphere. Even though not every-
one rides, they all have something 
in common: They’re self-iden-
tified outcasts who worship the 
Gospel literally.
“We call this [church] the island 
of misfits,” Pastor Mike says. “Our 
sign says ‘All Are Welcome.’ When 
you come to this church, we’re go-
ing to love you as you are, but we’re 
going to give you the uncompro-
mised word of God.”
To Pastor Mike, preaching the 
scripture as it was originally writ-
ten means offering no personal in-
terpretation of the Bible.
“It’s important that we preach 
truth. You have to preach the 
uncompromised word of God 
to protect the house that you’re 
worshiping in,” Pastor Mike says. 
“Nobody’s perfect, but the word 
of God is. We try, to the best of 
our abilities, to preach that word 
because it’s important to the com-
munity of Zanesville.”
Bertha “Wild Thing” Glosser, 75, 
found Rushing Wind nearly four 
years ago after visiting almost ev-
ery conventional Christian church 
in Zanesville. She was beginning to 
feel like she would never fit in when 
she drove up the long, winding 
driveway to Rushing Wind’s sim-
ple, white-paneled building.
It was New Year’s Eve of 2014. 
Armed with a cheese ball and 
cracker plate, a chocolate pie and 
a hot casserole dish, she waited by 
her car, unsure of how to approach 
the bikers’ potluck. But she didn’t 
have to wait for long.
Noticing the new car in the park-
ing lot, three men came outside to 
greet Glosser and offered to help 
her carry the food inside. As she 
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LEFT: Joshua Butcher (left) and Bubba Clam (right), members of two different Christian biker groups, worship together at Rushing Wind 
Biker Church. RIGHT: Bobby Harper wears his God’s Crusaders motorcycle vest with pride. 
followed them up to the en-
trance, she was nervous. “Oh 
Lord,” she thought. “What did I 
get myself into?”
But her feelings of uncertainty 
quickly vanished with the warm 
welcome offered by other church-
goers that night. They dealt cards, 
played Monopoly and shot billiards 
until the clock struck midnight. In 
the end, Glosser reassured them 
that she would be back.
“From that point on, they didn’t 
know what they were getting 
into,” Glosser says, laughing.
Friends stop by her table multiple 
times to give hugs, so she’s a little 
distracted. Glosser says her job title 
at Rushing Wind is “official hugger” 
because people line up at service 
or special events to receive one of 
her special hugs. As another friend 
leaves Glosser’s embrace, she turns 
and says: “The fellowship here is 
not what you wear or who you are; 
it’s what you’ve got in your heart.”
The church gifted Gloss-
er with  a leather motorcycle 
vest and dubbed her “Wild Thing” 
because she loves to dance to the 
Rushing Wind Band’s music.
“One of the reasons we started the 
Rushing Wind Biker Church is to let 
folks come as they are. It does seem 
like in some conventional church-
es that there’s an expectation of 
a dress code,” Pastor Mike says. 
“We have nothing against that, but 
when we ride in on our motorcycles 
and we’ve got our jeans on and our 
tattoos or whatever, we’re hoping 
they’ll receive us just as we are, just 
as we will receive them as they are.”
The flexible dress code, howev-
er, was not the only catalyst that 
led to the creation of Rushing Wind 
Biker Church.
In 2001, Pastor Mike and his wife, 
Lynn, rode up to the Church of the 
Nazarene in Grove City for Biker 
Sunday, where 1,800 other bikers 
met to worship God and hear a for-
mer Hells Angels biker club mem-
ber speak.
Hells Angels, an international 
motorcycle club founded in Cali-
fornia in 1948, is considered to be a 
crime syndicate by the U.S. Depart-
ment of Justice. Many intelligence 
agencies name Hells Angels as one 
of the “big four” motorcycle clubs 
involved with dealing drugs, weap-
ons trafficking and extortion; how-
ever, members of Hells Angels 
insist they are only motorcycle en-
thusiasts and not involved in orga-
nized crime.
The general biker community 
brands members of motorcycle 
clubs like Hells Angels “1-per-
centers” because they estimate 
only 1 percent of bikers in the 
greater community actually com-
mit crimes. But on that day, the 
former outlaw visited the church 
to renounce his days as a Hells An-
gels member and reassure the bik-
er community that it’s OK to ride 
motorcycles and love Jesus at the 
same time.
Richard “Loco” Dayton, a six-
plus-year member of Rushing 
Wind, admits he used to be an out-
law biker too, until he became tired 
of the lifestyle. Then he found God.
“It changed my life,” says Dayton, 
who lost his left leg in a flat-track 
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Bubba Clam reads from his pocket Bible as Pastor Mike delivers the sermon.
Bubba Clam
Rushing Wind Biker Church member
It’s more than just a 
church—it’s a family.”
motorcycle race in 1979. “[Rushing 
Wind] even got me baptized.” He 
laughs as he tells the story of how 
his prosthetic leg bobbed up and 
down while Pastor Mike held him 
under water.
“After attending [Biker Sunday], 
I thought ‘what a wonderful thing 
to bring to the city of Zanesville—
to reach out to the biker com-
munity with God’s word,’” Pas-
tor Mike says.
Shortly after visiting the Church of 
the Nazarene, Pastor Mike joined 
Bikers for Christ—a motorcy-
cle ministry charter dedicated to 
bringing the gospel to motorcy-
clists, veterans and “any others who 
may not fit into the ‘norms of soci-
ety,’” according to its website. Pas-
tor Mike rode with the group for 14 
years while acting as a music direc-
tor for a local church.
“All of those things, as well as the 
relationships you build up with the 
folks in the motorcycle community, 
led to the birthing of Rushing Wind 
Biker Church,” Pastor Mike says.
And since the church was born in 
2010, Rushing Wind parishioners 
have fostered relationships of their 
own. Their bond is almost palpable 
as they sing along to “Sweet Home 
Hallelujah,” the Rushing Wind 
Band’s version of “Sweet Home Al-
abama,” while Pastor Mike riffs on 
his electric guitar.
Although many Rushing Wind 
members stay for the music and the 
message, others found the church 
through outreach programs.
Bubba Clam, who prefers to go 
by his pseudonym because very 
few people know his real name, is 
a towering man of 6’5” with a dark 
goatee, a shiny, bald head and a 
compassionate demeanor. He dis-
covered Rushing Wind when he was 
visiting Ohio from California with 
his wife, Tracy, for her daughter’s 
birthday. He was staying with Tra-
cy’s family for about a week, so he 
wanted to find something to occupy 
his down time. As a Bikers for Christ 
member, he checked online for local 
events and stumbled across Rush-
ing Wind’s annual BikerFest.
Held annually on the second 
weekend of June, BikerFest draws 
nearly 1,000 motorcyclists from 
across the country for music, 
friends and the Gospel. No matter a 
person’s religion or club affiliation, 
Rushing Wind welcomes everyone.
“It’s important that we get the 
motorcycle community together 
and just forget about the name on 
your back,” Pastor Mike says. “We 
like to set some things aside that 
cause a separation and ride togeth-
er, worship together, witness to-
gether and so on.”
Once Bubba was medically dis-
charged from the Marines after 
breaking a rib and puncturing a 
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Pastor Mike and his daughter, Mandi Passwaters perform on stage in the Rushing Wind Band before the Saturday night service.
lung in Afghanistan, and Tracy was 
discharged from rehab, they decid-
ed to permanently move to Ohio to 
be near Tracy’s daughter. Because 
of his time at BikerFest a few years 
earlier, Bubba decided he wanted 
to move to Zanesville specifically 
for Rushing Wind Biker Church.
“With everyone I know being in 
California, I wanted to be attached 
to a family,” Bubba says. “Some 
churches only gather once a week, 
but we take care of one another 
here. It’s more than just a church—
it’s a family.”
Members of Rushing Wind often 
reach out to local biker bars, clubs 
and other Christian churches of 
varying faith alignments. They also 
partner with Bill Glass Behind the 
Walls, a national organization ded-
icated to sharing the word of God 
with prisoners.
Once a year, the bikers of Rushing 
Wind ride their motorcycles out to 
either Belmont or Noble correc-
tional institutions to meet with in-
mates who may want to know more 
about God or just have a little break 
in their routines. The Rushing Wind 
bikers line their motorcycles up side 
by side in the yard; the prisoners 
are asked to look but not touch.
“My Harley-Davidson is my pul-
pit,” Pastor Mike jokes. “The in-
mates come over to the bike, they 
ask about it, they might ask about 
your tattoos, and you’ll be able to 
explain what they mean, and it 
opens the door to share the gospel 
of Jesus Christ.”
Pastor Mike has a few tat-
toos himself: the one on the outside 
of his upper left arm is a treble clef 
cutout with an image of Jesus’ face 
set inside that seems to sing along 
as he strums his guitar. Tonight, 
Pastor Mike preaches from Philip-
pians chapters 1, 2 and 3 which fea-
ture the letter apostle Paul wrote to 
the Christians in Philippi while he 
was on house arrest.
“The sermon tonight is to encour-
age them—a lot of the people who 
come here are felons; they’re either 
going to prison or they’ve been out 
of prison, but you know what, they 
served their time, they’re here, and 
we want to minister to them,” Pas-
tor Mike says. “They may fit in a lit-
tle bit better here at Rushing Wind 
Biker Church because we welcome 
them as they are.”
The Rushing Wind Band plays 
one last song for the road as the 
misfit parishioners file out of the 
main hall, past the pool table and 
out through the double doors. The 
sun has set, and it’s time to go 
home.
 Well, for most of them anyway. 
Bubba and a few others ride out to 
the Denny’s up the street to break 
bread instead. They’ll see each oth-
er again tomorrow.
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four corners of the Continental U.S. 
The original idea was to walk it, but 
my knees and back were pretty bad 
by the time I hit the second corner, 
so I switched to a bicycle and I add-
ed about 3,000 to 4,000 miles to 
the original route. Now I’m going 
through 43 states and pretty much 
every major city in the country.
Can you run me through what a 
typical day looks like for you?
On a typical day, I wake up around 
8 a.m., get all packed up, get ready. 
I usually do an interview before I 
leave. (I) usually meet a veteran 
or a local organization for lunch, 
as well as dinner when I get to the 
town. There’s a lot of social media 
I have to keep up with. Go live on 
Facebook. Meet with different or-
ganizations. Interviews. State vet-
erans homes and VFWs and Amer-
ican Legions. It’s a lot in one day.
How do you cope with loneli-
ness and what is something you 
want people in your hometown 
to know about your journey?
That it’s all worth it. I remind 
myself constantly that this jour-
ney is making a positive impact 
in veterans’ lives. I’ve received 12 
letters from veterans so far that 
have come across the journey and 
changed their mind about suicide. 
When I get down or lonely and 
stuff, I remind myself that it’s do-
ing some good. 
How can people make a differ-
ence in their own communities 
by helping veterans?
The easiest one is to call or text a 
vet that you know, any of them. I 
tell people do not assume that the 
veterans that you think are OK are 
just fine. For example, I met a gen-
tleman who was a PTSD counselor. 
Great guy, super fun, and about a 
Eli Smith grew up in Pickaway County’s Asheville. He played little league and stayed out 
until the streetlights came on in 
the town. He graduated from Kays-
ville High School. But now, Smith 
has made the roads of America his 
home in an almost nomadic sense. 
Smith, who was in the Army and 
stationed in South Korea until 
2002, has taken on the challenge 
of hiking and biking to every cor-
ner of the continental U.S. to raise 
awareness of Post-Traumatic 
Stress Disorder and suicide rates 
among veterans. Southeast Ohio 
magazine spoke with Smith on his 
journey so far. At the time of the 
interview, he had traveled more 
than 11,000 miles.
Why did you decide to hike for 
PTSD awareness instead of a 
different outreach method?
I started this because I lost a couple 
guys I served with after I got out to 
PTSD and suicides. I felt like I had 
to do something about it. It just 
seemed like a good fit. I wanted to 
do something that really no one else 
had done before.  A lot of people do 
just a coast-to-coast walk or bike 
ride or something. I didn’t want to 
stop there, so I decided to go to all 
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Pickaway County resident hikes to four 
corners of America for PTSD awareness.
Eli Smith is on a journey to hike to all four 
corners of the U.S. for PTSD awareness.
A Journey for Support
This article contains potentially sensitive material. If you or someone you know is a veteran who 
suffers from PTSD and needs to talk, reach out to the Lifeline for Vets at (888) 777-4443.
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month later I found out that he 
committed suicide. I can’t tell you 
how many gold-star families and 
wives that have lost a veteran to 
suicide that said, “We had no idea.” 
Call your local VFW or American 
Legion and just ask what you can 
do to help. State veterans homes 
always need volunteers. The Dis-
abled American Veterans, you can 
call and they have a van—you don’t 
need to use your own vehicle—and 
you use their van to go pick up vet-
erans and take them to appoint-
ments. There are Honor Flights 
that come back from D.C. They can 
welcome home veterans that are 
coming back, and a lot of those vet-
erans never had anyone say “wel-
come home” to them.
Would you do this over again?
It’s really hard to say. I would easi-
ly do another awareness journey. I 
know Australia wants me to come 
out there and raise awareness for 
their veterans. They want me to 
go around the perimeter of Aus-
tralia. England wants me to come 
out there. People in Canada have 
mentioned things. Maybe doing a 
canoe ride down the entire Missis-
sippi. I don’t know if I’m going to 
do them, but that would sure be 
an adventure.
Is there a place people can sup-
port you and your journey?
The Facebook page is the main 
hub: 4CornersHike. I’ve sold every-
thing I own to get this going, partly 
because I was 70 pounds heavier 
than I (am now) and no one be-
lieved me when I said I was going 
to walk across America a couple 
times. From my pickup truck to 
my kitchen towels, I sold furniture, 
electronics. Everything I own is on 
that bicycle, so this journey only 
continues with donations. 
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